Portfolio Grading Packet

UNC Department of Germanic & Slavic Languages & Literatures
Client Organization

Student Team Members | Audrey Lucas
Mary Grace Rennard
Ethan Stutts

Link to Portfolio https://stuttse2.wixstudio.com/my-site-1

Portfolio Checklist

Item Grade

PR Plan Submitted
This is the plan your team submitted as Team Client Portfolio Piece #1.
(Submit a cleaned-up, latest version that incorporates professor feedback.

Press Release Submitted
This is the release your team submitted as Team Client Portfolio Piece #2.
(Submit a cleaned-up, latest version that incorporates professor feedback.)

Client’s Choice — List each item and expected points for each. Must total at least 5 points. | Dr. Langston OP-Ed
featured in DTH: 1
point

3 Instagram Flyers: 2
points

Student Reel
Testimonial: 2 points

Deductions for Missing Elements

The following elements are mandatory. If missing, the penalties below apply.

Client info included in digital portfolio? | YES
Team bios included in digital portfolio? | YES
Team reflection essay included on next page? | YES

-3 if one element is missing
-5 if two elements are missing
-10 if three elements are missing

The following elements are mandatory. If missing, the portfolio will not be graded at all.



https://stuttse2.wixstudio.com/my-site-1

Time Logs & Client Survey

o Time Logs: Has the team submitted time logs signed by the client, certifying that
each student served at least 20 hours?

e Team Client Survey: Has the team as a whole submitted one survey completed by
the client and signed by the client?

YES

YES

Final Portfolio Grade:

Notes from Professor Campi:




m‘ EuNvERSIY Team Reflection Essay
|

y - Fi]r.;,t and foremost, we were not sure what to expect when we enrolled in a public relations
writing class. From the jump, we realized we had made a great decision when Professor Campi
introduced the client-based service-learning experience. She told us from the start that we would be
treated like professionals, and she meant it. That immediately set the tone, giving us a realistic feel for
what it’s like to work in a firm with clients, deadlines, and a supervisor. Being assigned a real-world client
was intimidating at first, but as our team began unpacking their wants and needs, we quickly saw the
long-lasting benefits. This class mirrored exactly what a comprehensive PR or marketing project looks like
in the workforce: being placed with a client based on interests and strengths, relying on team
communication, and meeting deadlines that function as real contractual expectations. Some clients
communicate frequently, others barely at all, and you adapt to both. They tell you what they want, the
team develops a plan for approval, and then you deliver. That is the exact process we followed this
semester, and it made the experience feel about as real as it gets in an undergraduate class.

Looking at the semester as a whole, the experience was incredibly valuable. Getting the chance
to work in a true real-world scenario with real clients is something many students in the United States
don’t get. The most valuable part of this project was learning how to actually get started with a client,
how to prepare, how to ask the right questions, and how to structure the relationship. We were given
both the tools and the creative freedom to set up meetings, collaborate as a team, and build a strategy
from scratch. Professor Campi’s lectures and activities prepared us well for the initial meeting by
showing us the importance of researching ahead of time and uncovering the client’s real needs.
Understanding how to walk into that first face-to-face meeting confidently is a skill many people only
learn through trial and error, which is why we felt it was one of the most impactful takeaways of the

entire project.



Our client serves a very small portion of the student body, but the students involved are
extremely dedicated. Because of that, we had to make visibility our main priority, especially for new
students or those trying to fulfill language requirements quickly. On top of that, our client didn’t need to
meet with us as often as some of the others, which initially worried us. Instead of letting that hold us
back, we used it as an opportunity to take creative initiative and build deliverables and portfolio pieces
we knew would be effective.

In the end, the obstacles we faced connected directly to our biggest wins for the GSLL
Department. Our plan centered on creating buzz by highlighting that many courses are taught in English,
which helps reduce the intimidation students may feel. We also targeted students looking to complete
language requirements efficiently. But our biggest win was securing a real student testimonial from one
of Audrey’s coworkers. That element strengthened our portfolio in a meaningful way and felt like the

perfect culmination of our team’s efforts.



Client Survey

Dr. Langston’s Response



https://docs.google.com/forms/d/1m3F_oqnuLO5BPas-0ersPQzYi6nounLY52EXHD9FGks/edit#responses

Student Name: Mary Grace Rennard

Time Logs

Date of Service Activity Time
9/22 Initial Meeting

9/25 Group meeting 1 hour
9/30 PR Plan 3 hours
10/5 PR Plan 2 hours
11/3 Press Release 2 hours
11/10 Group Meeting 1.5 hours
11/17 Presentation 1.5 hours
11/19 Presentation 1 hour
11/20-12/2 Portfolio 6 hours
Total Time 20 hours
Student Name: Ethan Stutts

Date of Service Activity Time
9/22 Initial Meeting 1 hour
9/25 Group Meeting 1 hour
9/30 PR Plan 3 hours
10/5 PR Plan 2 hours
11/3 Press Release 2 hours
11/10 Group Meeting 1.5 hours
11/17 Presentation 1 hour
11/19 Presentation 3 hour
11/20-12/2 Portfolio 6 hours
Total Time 20.5 hours
Student Name: Audrey Lucas

Date of Service Activity Time
9/22 Initial Meeting 45 minutes
9/25 Group Meeting 1 hour
9/30 PR Plan 3 hours
10/5 PR Plan 3 hours
11/3 Press Release 1 hour
11/10 Group Meeting 1.5 hours
11/17 Presentation 2 hours
11/19 Presentation 2 hours
11/20-12/2 Portfolio 6.5 hours
Total Time 20.75 hours




Student Signatures

We, the undersigned students, confirm that the above time log accurately reflects work that we performed on
behalf of our client organization.

Audrey Lucas, Mary Grace Rennard, Ethan Stutts

Client Signature

I, Dr. Langston, Departmental Chair; Professor of German, for the Department of Germanic & Slavic
Languages & Literatures, confirm that the above time log accurately reflects work performed by the above
UNC students on behalf of our organization.

B3 2025-11-30 22.04 TINY SCANNER.pdf

Client Signature via pdf above.?


https://drive.google.com/file/d/1oJiJyJrOZcHIZdutaXLLXotNENHRWPg1/view?usp=drivesdk

